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throughout the day

Overall, how often do : mariphone for anything o hor than sonding of receiving cais? Ploase think of anytime



Activities Conducted While Using Internet on Smartphone

5 9 0 / Waiting (in line at the market, doc office, bus, etc.) || NGNS 52
0

Smartphones Users Multi-task in General
Eating — 48%
shopping | 4%

Traveling/commuting (to work, school) _ 43%

' 4 O 0 / Socializing/entertaining _ 40%
’ Socia“m(g) Using the bathroom [N 39%
Cooking/and or cther household chores [ 27%
Taking a smoking break [ 20%

3 9 0/0 Driving o vehicle [N 20%

Using the bathroom walking my dog [N 17%
Pumping gas - 14%
Having @ meaningful conversation - 13%

Playing sports or exercising - 13%
Taking a shower/bathing . 8%

Waiting in line

27%

Cooking

Saurce. Tha Mobde Movermamt Study, Googlelipset OTX MediallT | Apr 2011

- .
thinkmoniie & seemines
2. Ovor tho past yoar, which of the Iobowng octviies do you Parsooate in wnie also

1 GO Q=\° uzing the Intamet on your smartphone? Googlo Contidential and Propnatary
o



Smartphone Searchers Look For a Wide
Variety of Information

Types of Info Sought Using Search Engine (Via Smartphone)
51 0/ news | -
Dining 9 Dining/frestaurantinformaton _ 51%
Navigatonal |, - -
entertanment || T -
shopping |, <7
sports | <0
Games and activities _ 37%
Foodinfo (e g. recipes) |GG 35%
4 9 0 / Tecnnoiogy [ G -
0 travel [ 1%
R e——." | R
vedical [ G 2¢7
Business info, products or services _ 24%
Heaith & fimess  [|TGGEGEG 3%
Educatonal |G 222
Source: The Matile Moyement Study, Goagle lpaos OTX MadiaCT , Apr 2011 Automotive _ 17%

20 4 rare Clortidantia it P p.
Q. Which of tho following typos of information do you 0ok for using & saarch angine on Googio Contidantial and Propostary

31%

Travel
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Entertainment

17%

Automotive




Consumers Seek Quick and Convenient
Information When Searching

Reasons For Searching On Smartphone

To be able to search for information when I'm not
in front of a computer or other internet-enabled 65%
device

34%

It's good for when | need to search for something
as quickly as possible

it's more convenientto search on my smartphone

It's more private than my computer or other

Intemet-enabled device | 16%

It costs less to search on smariphone than use

home computer or other Intemeat-enabled device I 9%

Other reason 6%
source The Mabile Mavement Study,. Google/ipsos OTX Ma
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'searchers have taken
action as a result of a

smartphone search




More than Half of Smartphone
Searchers Purchase

Actions Taken As a Result of a Smartphone Search

Talked to others

D | S C u S S Vissted social networking

Recommended brand or product o others

Looked for mese information on computer

Contin Ue Smartphone
Research Otice

ViSit a Oninerstaller
Business Brandwebste

Smartphone




Smartphone users have
looked for local information

Source: The Mobde Movement Study, Googieipsos OTX MediaCT | Apr 2011

Base: Smartphone Users (5013)
fOW © ¢ ¢ ) Ut ces close 10 your location? Thind C io Bon -
Q. How ofien Co you ook for indormation abou! busingss or sarvices close 10 your location? Think about any information you Googla Confidential and Propristary

may acoess while you are n your home area. while traveling, eic




Nearly All Local Information Seekers Take
Action Within a Day

When Action Is Taken (After Looking Up Local Information)

s
14%
| | %

Immediately

Within a few hours

- Within a few days 8

Within a week 2%

Within a few weeks 1%

SOlUrcs '4, LA ' " "‘. U ' \'» ! .l’ 2 DOOM ‘: sJ% C | | >3 : DT »‘: .1
™ . Base Smarphone Users YWho Have Taken Acton Aflst e g | )"
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A Variety of Actions Are Taken After Accessing
Local Content

Called the business _ 61%
Visited a business _ 59%
Looked up business on a map or got directions _
Visited the website of a business _ 54%
Made a purchase from a business in-store _ 36%
Made a purchase from a businessonline

Read or wrote a review about a business

Recommended a business/service to someone else _ 22%

Marked or added a businessto my favorites list - 19%

Scurce: Tho Mcbile Movement Study, Googledipsos OTX MedialT | Apr 2011
Base: Smartphane Users Who Access Local Content (8757)

- .
t h I n k mObI Ie Q. Vhich of the foliowing actons have you talen after having looked up this type of Information
(business or services ciase o your location) on your smactphone?
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Mobile Development
Guidelines for Government
Agencies

by WIll Reese



Purpose Medium

Experience Mobility



Purpose

What is the clear purpose of this experience?
Who is the audience / or will it have an audience?

Is the purpose better met by already available solutions?



Experience

Will the purpose of the experience be addressed better
through an app or a mobile web experience or both?

Is there a unique attractiveness about the application?
Is it acceptable if the most dedicated users or “enthusiasts”

rather than occasional users benefit the most from the
experience?



THE WHITE HOUSE

WASHINGTON




mil. ATE&T = 13:20 2 359% .

THE WHITE HOUSE

WALHINGTON

WHITEHOUSE.GOV




he White House

Has Clear Purpose

Easy User Interface

bl ATERT = 13:20 2 35% ™

Weekly Address: It's Time for
Congress to Pass the Buffett Rule

Praesident Obama urges Congress to pass the Buffett >
Rule - which asks those who make more than $1 mil.,

By the Numbers: 100

Percent

Before the Affordable Care Act was >

signed into law, insurance companies...
Weekly Wrap Up: "You Guys Were
Excellent Wild Things"

>

A quick locok at what happened this week on
WhiteHouse.gov: Women and the Economy: On Frida.

Faces of the New Health Care Law

Each day this week, you've heard stories about what
the new health care law means for every day people. >
Today, March 2 3 , marks the second anniversary of..
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The White House

Navigable

Utilizes Media
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Recovery.gov
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Location

i ATET = 13:56 7 3 41%

Award Amount

84 638.120.00

Award Name

program provides additional funding for

Recipient Name
LTSC COMMUNITY DEVELOPMENT
ORPORATION

Award Description
The U.S. Department of Housing & Urba

Send Feedback View Details




Case Studies
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Boston You the Man Buy Local Embark DC




Citizens Connect
Z O
New Report Recents
My Reports Favorites
Tweets Reporter




sl ATET = 14:24 7 3 65%

Cancel New Report

General

Pothole
Streetlight
Graffiti
Sidewalk Patch

Damaged Sign

Other




wi. ATE&T T 9:47 AM

Back Damaged Sign

location 560 Columbus Ave, Boston

There is no road work in the area.
Please remove "End Road Work" sign.

has pole No

< . 4 *







wil ATET = 14:50 83 % [&=p

Designated Driver Picker

———

Players Players
INSTRUCTIONS

Choose a color for each player and spin the bottle. The
color the bottle picks is tonight's Designated Driver!

@ ‘ :

Driver Picker
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BUY LOCAL




=il ATRT 3G 13:04 7 X 42%

_ - 1618 Something...
‘“ ;’ 10% off in addition... N

2197.8 mi.

)
- )
ORS goymece |
AN 0 purchase... )
W% 2202.3°mi. b J
{ 3\

310 Lakeside

‘\ii‘\;», 2198.4 mi. ’

4 Paws House...
$20 off your first hou...




=il ATET 3G 13:04 7 3 41% -

@ 3 Styles Boutique

1712 Woolco Way
~ Orlando, Fl 32822

-
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eyl
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Wy Visit Call V¥ Locate

$5 off $50 purchase or
10% off any purchase.




=il AT&T 3G 13:05 7 X 41% =

_________________________

3 Styles Boutique
Please show this screen to the merchant
to redeem the deal.

$5 off $50 purchase or
10% off any purchase.
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MADE SIMPLE



http://vimeo.com/32593207

O West Falls Church

@ Capitol South
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wil ATET 7 16:05

1 Plan Depart Now

1 O Dupont Circle

@® Smithsonian

19:09 12

min
13 .
min

12

min

13 .

Show later trips...
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T 12

min

Tweet

bark at

(@) Dupont Circle

at off at (4 min to make connection

19:13 @ Metro Center

19:17

“‘.l' s at
19:20 ® Smithsonian




wi. ATET ?

Advisories

. Orange Line

. Yellow Line

949, [wm=h

Done




wi ATET 7

Back

Exp‘ ct residual delays to Greenbelt
due to an earlier train malfunction at
L'Enfant Plaza.




Benefits

- Engage citizens in new ways
- Support local merchants and small business owners
- Substantive feedback that can help improve processes

- Making your city more attractive



How do municipal planners
and city officials go about
getting this done?



SET A GOAL!

MAKE IT A PRIORITY!



PUBLIC — PRIVATE
PARTNERSHIPS



OPEN GOVERNMENT



SEARCHER vs. PLANNER



A ChallengePost LOGIN  SIGNUP

NYC

& BigApps30

m L 8980 followers T 3 days until winners announced Y $50,000 in prizes

A RULES  SUBMISSION GALLERY ~ UPDATES  DISCUSSIONS  APIS ~ RESQURCES  FAQ

New York City is challenging software developers to create apps
that use city data to make NYC better. $50k in cash and prizes!

by,

.I-

yri——

The expert panel of judges are making their decisions for eleven of the thirteen awards. Public voting has ended for the remaining two
awards. Thank you to anyone who voted. Please note, votes will be verified rigorously for integrity before being counted.

About the Challenge Recent Followers

iy B ; - B
AV Vo A v P mdBmum FEA PO e b e od mbbe s sl mm b b s mmem o o o] oo e s bbb b s ia rwm i b o 1 1 1 - “ Jl-‘.l ‘ n




Co D E/(//‘ ~ ANEWKIND OF PUBLIC SERVICE

Helping government work bette er for everyone

3 yone S
A M E R | C A . with the people and the power of the web. =

HOME | ABOUT = FELLOWS . CITIES = APPS . GETINVOLVED = BLOG . sss DONATE

"WENEED TOREMEMBER WERENOT v

n Y
JUST CONSUMERS. WERE CITIZENS \
CiA's Founder Jennifer Pahlka gave a TED Talk about our fellowship \
program, which calls technologists into public service.
We're now recruiting our 2013 class. Make a difference. &Ej
4

JENNIFEFPAHLKA
ARG  Learn More ok to ply
> By

WHO'S GOT

é_ MIDYAR NETWORK R(}pKEFEU.ER 0 H
OUR BACK? \F Kmthloundauon N omio¥aR NETWO FOUNDATION GO \ ,Sle @esr'



LOOK FOR UNIVERSITY
TALENT
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THANK YOU!



